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Introduction 

The Lake Erie College identity has been created 
to project a strong and consistent image to all 
those who come in contact with the College. It 
is well recognized that the manner in which a 
brand identity is presented to the marketplace 
can have a dramatic impact on the success 
of the organization. A brand image - how the 
public sees an institution - is a valuable asset 
in building relationships and credibility. By 
fuuq~nsl f xujhnăh xjy tk xyfsifwi lznijqnsjx yt 
all communications, Lake Erie College materials 
will attain greater recognition through consistent 
appl icat ion. The fol lowing pages contain 
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all materials produced for viewing by external 
constituents. It is our hope that these guidelines 
will also be adhered to for internal memos and 
publications.

The visual identity marks depicted in this manual are trademarks of  

Lake Erie College. All graphic standards and restrictions outlined 

in this manual apply to production of  all merchandise, whether 

purchased by the College or by outside funding. Design alterations 

or substitutions are strictly prohibited without the express written 
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Brand Character

All Lake Erie College communications should re�ect the brand character or personality as 

much as possible, both visually and verbally. By building these ideas into text and image, 

you can help to reinforce and expand the Lake Erie College brand presence.
 

Lake Erie College is focused on:

E X C E L L E N C E
�  Seeking knowledge in all academic and   
 non-academic areas
�  Maintaining dignity, honor and respect   
 in all we do 

T R A D I T I O N
�  Preserving the customs of yesterday,   
 while making new memories for today
�  Caring for historic buildings, while   
 looking for modern ways to meet   
 student needs

S E R V I C E
�  Caring for our students in a small,   
 nurturing environment
�  Caring for our community and alumni   
 base through continued outreach and   
 collaboration
 

Have you re�ected the College as an 
institution that:
�  Has an international context?
�  Has an entrepreneurial spirit?
�  Has an innovative �air?
�  Has a strong liberal arts base?
�  Has experienced professors?
�  Has competitive athletic teams?
�  Strives for academic excellence?
�  Promotes personal growth and excellence?
�  Is expanding and growing?
�  Cares about excellence, tradition  
 and service?
 
 Key phrases/words to incorporate:
�  Entrepreneurial spirit
�  Passion for discovery
�  Professors who care
�  Preserving tradition
�  Engaging students
�  Excellence on and off the athletic �eld
�  Strong, liberal arts tradition
�  Expanding for the future
�  Seeking and sharing knowledge
�  Academic excellence
�  Small, intimate campus
�  International context
�  Opportunities to experience the world
�  Internationally renowned equestrian   
 program
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The College Logo

The Lake Erie College logo has been 
created to represent the College. It should 
be used in the supplied graphic formats 
and con�gurations listed in the graphic 
standards manual only. Do not attempt to 
re-create the logo using typefaces.

Previous Versions of the Logo
Previous versions of the logo should no 
longer be used on any College materials. 
Contact the Of�ce of Public Relations 
and Marketing if you are in need of the 
appropriate logo.

Proper Use of the Logo
The logo should not be skewed 
(proportions must be preserved).

There should be no breaking of the logo 
(it is not acceptable to attempt to use Lake 
Erie without College).

The logo should not be used more than 
once on a page.

The logo should not be placed over 
photos, textures or colors that make the 
logo dif�cult to read.

THE COLLEGE LOGO

PREVIOUS VERSIONS OF THE LOGO
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Logo Con�gurations

Stacked Format
This is the typical format of the logo and 
should be your �rst choice.

Stacked Format with  
Department/Of�ce Subhead
Department names or of�ces may be added to 
the logo, if applicable. These names can only 
be added by the Of�ce of Public Relations and 
Marketing. Departments should request the 
personalized logo if needed.

Department names or of�ces should be 
typed in the font Avenir 85 Heavy, all caps, 
with letterspacing set at 200 pt. The height 
of the letters should be equal to the distance 
�X� (measured as the distance between 
the bottom rung and the middle bar of the 
letter �E� in �ERIE�) as shown to the left. 
The department or of�ce name should be 
centered under the logo, leaving a space 
equal to �X� between the bottom of the 
logo and the top of the department name.

Horizontal Format
This alternate con�guration is acceptable 
when more appropriate for the surrounding 
space or a horizontal ad.

Horizontal Format with  
Department/Of�ce Subhead
Department names or of�ces may be added 
to the logo, if applicable. These names 
can only be added by the Of�ce of Public 
Relations and Marketing. Departments should 
request the personalized logo if needed.

Department names or of�ces should be 
typed in the font Avenir 85 Heavy, all caps, 
with letterspacing set at 200 pt. The height 
of the letters should be equal to the distance 
�Y� (measured as the distance between 
the bottom rung and the middle bar of the 
letter �E� in �ERIE�) as shown to the left. 
The department or of�ce name should be 
centered under the logo, leaving a space 
equal to �Y� between the bottom of the 
logo and the top of the department name.

1 STACKED Format

2 STACKED Format  
with Department Subhead

3 HORIZONTAL Format 

4 HORIZONTAL Format  
with Department Subhead

1

2

3

4
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Proportions and Limits

Adequate Space
Stacked Format
Adequate space should surround the logo 
so that is stands apart from other elements 
on the page. It is recommended to allow a 
minimum of the distance �3X" on all sides 
of the logo, including the department 
name or of�ce, if used.

Adequate Space 
Horizontal Format
It is recommended to allow a minimum of 
the distance �2Y� on all sides of the logo, 
including the department name or of�ce, 
if used.

Minimum Size 
Stacked Format
For readability purposes, the preferred 
minimum size of the logo is .75" wide.

Minimum Size 
Horizontal Format
For readability purposes, the preferred 
minimum size of the logo is 1.25" wide. 

.75" 1.25"

minimum sizeminimum size

.75" 1.25"

minimum sizeminimum size

1 STACKED Format 1

2

2 HORIZONTAL Format

3 MINIMUM Sizes
3
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Color Palette

Primary Colors
Pantone 560 C Green is the main color 
associated with the College and should be 
used most often. However, three additional 
primary colors are available to be used 
with the Lake Erie College identity system.

Accent Colors
Several colors were selected to accent the 
primary colors in the system and can be 
used along with any of the primary colors. 
Potential uses include color bars and 
lines, highlight text or bullets, as well as 
background colors.

Other Accepted Colors
All tints or shades of black can be used 
within the system. It is also acceptable to 
utilize tints of the primary and secondary 
colors when needed. For special 
publications or events, the logos may 
be produced in a gold foil stamp. Please 
check with the Of�ce of Public Relations 
and Marketing for approval.

Reproducing the Colors

Offset Printing
When possible, use the PANTONEfi Solid 
colors listed to the left for offset printing. 
When printing in four color process, use 
the CMYK equivalents to reproduce the 
colors as closely as possible.

On-Screen Representations
RGB values have also been provided for 
use in representing the Lake Erie College 
color palette on-screen (e.g., websites and 
email communications).

Apparel and Other Merchandise
Vendors should match to the PANTONEfi 
solid coated colors listed to the left as 
closely as possible.

PANTONE
560 C Green

C:80 M:0 Y:63 K:75
R:0 G:72 B:38

PANTONE
448 C Brown

C:65 M:58 Y:100 K:35
R:82 G:79 B:38

PANTONE
5395 C Navy

C:100 M:44 Y:0 K:76
R:0 G:39 B:76

PANTONE
Process Black

C:0 M:0 Y:0 K:100
R:35 G:31 B:32

PRIMARY COLORS ACCENT COLORS

Shades of Black

OTHER ACCEPTED COLORS

PANTONE
7497 C Tan

C:40 M:30 Y:70 K:25
R:129 G:129 B:84

PANTONE
5803 C Buff

C:2 M:0 Y:12 K:11
R:223 G:225 B:206

PANTONE
7542 C Light Blue

C:10 M:0 Y:3 K:16
R:194 G:209 B:211

PANTONE
542 C Bright Blue

C:62 M:22 Y:0 K:3
R:86 G:159 B:211
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Logo/Color Usage

While the main College color is green, 
the Lake Erie College logo may appear 
in any of the primary colors or reversed 
out of any of the primary colors. The logo 
should not be reproduced in any other 
color format.

The Lake Erie College logo is a one color 
mark. Do not attempt to incorporate 
multiple colors within the logo.

STACKED LOGO IN PRIMARY COLORS

HORIZONTAL LOGO IN PRIMARY COLORS
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The College Seal

The Lake Erie College seal is restricted to 
use on of�cial College materials such as 
certi�cates, diplomas or other documents 
of formal nature. The seal should not 
be utilized routinely in print, electronic 
communication or merchandise. Contact 
the Of�ce of Public Relations and 
Marketing for permission to use the seal.

Use with Logo
The seal may be used in conjunction with 
the Lake Erie College logo, upon request, 
and only in the con�guration shown. 
Do not use the seal with past versions 
of the College logo. Do not attempt 
to re-create the logo with the seal on 
your own. The logo with the seal should 
not be skewed (proportions must be 
preserved).

Color
The seal may be reproduced in the colors 
described in this manual. Preferred colors 
for the seal are black or PMS 560. The 
seal should never appear smaller than 
one inch across and should never be 
printed as a screen of a color or placed 
in the background of text. It may also 
be produced in the specialty techniques 
listed below.

Special Print Techniques
The seal may be embossed, engraved 
or foil stamped on paper. It may also be 
etched in metal, glass or stone.

COLLEGE SEAL

COLLEGE SEAL WITH LOGO
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Athletics Logos

Storm Logo 
The Storm logo may be used for general 
campus purposes, especially for materials 
produced in conjunction with athletic 
teams. For example, the Storm logo 
appears on the Athletic Department 
letterhead.

Preferred colors for the Storm logo are 
black or PMS 560. The Storm logo should 
never appear smaller than one inch 
across. Do not attempt to �color in� the 
logo. Any color to the Storm logo should 
be contained in the outline of the logo 
only.
                                                            
Cursive LEC Lettermark
The cursive LEC lettermark may be 
used only for athletics-related materials, 
primarily associated with baseball. Only 
one athletic logo should be used at a 
time. Do not use the Storm logo and 
cursive LEC lettermark at the same time 
on an item.

Preferred colors for the cursive logo 
are black or PMS 560. The cursive logo 
should never appear smaller than one 
inch across. 

STORM LOGO

CURSIVE LEC LETTERMARK

391 West Washington Street
Painesville, Ohio 44077

T 	 440.375.7469
T 	 800.533.4996
F 	 440.375.7474

www.lec.edu

DEPART     M ENT    OF   ATHLETIC       S

Department of Athletics Letterhead


